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Disclaimer

This presentation (the “Presentation”) has been prepared by Italian Design Brands S.p.A. (the “Company” and together with its subsidiaries, the “IDB Group”) for information purposes only.

The Presentation does not, and is not intended to, constitute or form part of, and should not be construed as, an offer to sell, a solicitation to buy, an invitation or a solicitation of an offer, to buy, sell or
subscribe for or otherwise acquire, any securities of any kind in any jurisdiction where such an offer, solicitation or sale should require registration, qualification, notice, disclosure or application in the United
States or in any other jurisdiction, nor shall it or any part of it form the basis of or be relied upon in connection with or act as any inducement or recommendation to enter into any contract or commitment or
investment decision whatsoever.

The information set forth herein is qualified in its entirety by the information set out in the Company’s financial statements as of June 30, 2023. The Presentation has not been independently verified and
contains summary information only and does not purport to be comprehensive and is not intended to be (and should not be used as) the sole basis of any analysis or other evaluation. No representation or
warranty (express or implied) is made or will be made as to, and no reliance should be placed on, the accuracy, completeness, quality, relevance, sufficiency or fairness for any purpose whatsoever of any
of the information contained in this presentation, including projections, estimates, targets and opinions, contained herein, and no liability whatsoever is accepted as to any errors, omissions or
misstatements contained herein relating to, or resulting from, the Presentation, its inaccuracy or incompleteness, or the use of, or reliance upon, the Presentation.

Some of the information in the Presentation may contain projections or other forward-looking statements regarding future events or the future financial performance of the Company. You can identify
forward-looking statements by terms such as “expect”, “believe”, “anticipate”, “estimate”, “intend”, “will”, “could”, “may” or “might” the negative of such terms or other similar expressions. The Company
wishes to caution you that these statements are only predictions and that actual events or results may differ materially. The Company does not intend to update these statements to reflect events and
circumstances occurring after the date hereof or to reflect the occurrence of unanticipated events. Many factors could cause the actual results to differ materially from those contained in projections or
forward-looking statements of the Company, including, among others, general economic conditions, the competitive environment, risks associated with operating in Italy, rapid technological and market

change in the industries the Company operates in, as well as many other risks specifically related to the Company and its operations.

The income statement, balance sheet and financial position information contained in the Presentation was prepared in accordance with the International Financial Reporting Standards (“IFRS”) issued by
the International Accounting Standards Board (“IASB”) and endorsed by the European Union. The Company’s financial statements for the six months ended June 30, 2023 are audited.

The Presentation also contains alternative performance indicators that are not recognized by IFRS. Different companies and analysts may calculate these non IFRS measures differently, so making
comparisons among companies on this basis should be done very carefully. These non IFRS measures have limitations as analytical tools, are not measures of performance or financial condition under
IFRS and should not be considered in isolation or construed as substitutes for operating profit or net profit as an indicator of our operations in accordance with IFRS. Such alternative performance
measures are unaudited.

The full quarter and half-year financial information contained in the Presentation are unaudited and have been prepared by management of the Company. The unaudited full quarter and half-year is for
information purposes only and does not purport to represent or to be indicative of the consolidated financial position of consolidated results of operations of the IDB Group and is not, and should not be
taken as, representative of the IDB Group’s future consolidated financial position or results of operations, nor does it purport to project the IDB Group’s financial position as to any future date or results of
operations for any future period and should be not used for such purpose. The unaudited full quarter and half-year financial information is based on a number of assumptions that are subject to inherent
uncertainties subject to change. In addition, although we believe the unaudited full quarter and half-year financial information to be reasonable, our actual results may vary and such variations could be
material. As such, you should not place undue reliance on such unaudited financial information and it should not be regarded as an indication that it will be an accurate prediction of future events.
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DB full half-year 2023 financial highlights®: thanks to Group virtuous balanced mix across
channels and regions, growth and profitability remain solid and strongly positive wrt 2022

despite the expected Core HEDF market «normalization»

Actual Revenue Full Revenue®

€ 135,4 min € 138,4 min
+58,5% vs. H1 22 +40,8% vs. FH1 22
(+12,8% organic)

@ current exchange rates

@ current exchange rates

Full Adj. EBITDA®) Full Adj. Net Income®

€ 24,5 min € 12,3 min

+61,0% vs. FH1 22 +47,6% vs. FH1 22

Margin 17,7% Margin 8,9%
+2,2 p.p. vs. FH1 22 +0,4 p.p. vs. FH1 22

€ 2,4 min

« €66,1 min NFP incl. put&call 89.1%
options and earnouts !
+ €96,9 mIn NFP incl. IFRS16

(1) Data prepared under IFRS Gaap. (2) Full H1 2022 data prepared including 6 months of Gamma and Flexalighting NA despite exact acquisition date (June and May 2022, respectively). Full H2 2023 data prepared including 6 months of Cubo
Design, despite exact acquisition date (end of January 2023). (3) Adjusted EBITDA computed as Reported EBITDA (fully compliant with IFRS 16) + non-recurring costs + M&A transaction costs + IPO costs. (4) Net Income Adjusted for EBITDA 4
Adjustments, change in estimate of put&call options and earnouts on Balance Sheet, amortization of PPA and effect from fiscal realignments. (5) Calculated as (Adjusted EBITDA — Operating CAPEX)/Adjusted EBITDA.



IDB Furniture brands attended Salone del Mobile: ~300.000 visitors (+15% wrt 2022), with ‘
foreign clients finally getting back to Italy after 2 years of Covid restrictions
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All brands presented multiple new products, supporting the launches with online campaigns ‘
and different marketing activities

i GAMMA

Metis modular sofa,
Nicola Pavan



https://sabaitalia.com/en/news/news-vela-emotional-campaign-venezia

Meridiani, in conjuction with Salone, opened a new refined monobrand store in the core of ‘
the Milan fashion district, hosted in a prestigious historic building of the early ‘900

MERIDIANI

Oscar collectio
Andrea Parisio

NEW Meridiani Flagship Store
Via Manzoni 38 — Milan
N Discover the store



https://meridiani.it/en/news/meridiani-opens-in-via-manzoni-38-at-milan

Davide Groppi, Axolight and Flexalighting attended Euroluce, the first lighting trade fair after
2019 edition - last one before the pandemic
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IDB companies keep also investing in commercial initiatives abroad to enhance brand ‘
visibility, attract new investors to fuel branded spaces and increase sales penetration

DB @Design Shanghéi 2028
with Meridiani, | Groppi and Gervasoni

jge o roppi

WA P R I ENZE

NEW Davide Groppi
monobrand store “Spazio Esperienze” in Seoul, Korea.
N Discover the store



https://www.davidegroppi.com/en/news/new-opening-%7C-davide-groppi-spazio-esperienze-seoul

IDB launches IDB FOR ARTS, a new project aiming to promote the dialogue between art

and design and their harmonious synergy

Rotante Massimo Ill, Arnaldo Pomodoro
@Meridiani Flagship Store, Via Manzoni 38 - Milan

IDB FOR ARTS is a testament to the strong bond that binds the
excellence of IDB brands to art.

A path to embrace the different souls of the companies to iconic works of
art and to emphasize the Group initiatives to promote the valorization of
italian and international cultural and artistic heritage.

After an initial collaboration undertaken by Davide Groppi with the Peggy
Guggenheim Collection in Venice, as well as the participation of several
IDB brands in the "Quirinale Contemporaneo” project, the journey
continues with the exhibition of a prestigious work by Arnaldo Pomodoro,
Rotante Massimo Il (1968), in the new Meridiani flagship store in Milan.
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Full half-year 2023 Financial Results: double-digit organic revenue growth wrt 2022 and ‘
EBITDA Margin +2,2 p.p., mostly driven by operating leverage in Luxury Contract

Organic Total

+12,8% +40,8%
EUR thousands FH1 22 (1) % FH1 23 (2) % 138,4
Revenue 98.261  100,0% 138.360  100,0% 083 275
Other income 1.407 1,4% 2.131 1,5%
Total Revenue 99.667 101,4% 140.491 101,5%
Operating Costs (68.476)  (69,7%) (94.302) (68,2%) 08,3
Added Value 31.191 31,7% 46.189  33,4%
Personnel Costs (15.967)  (16,2%) (21.677) (15,7%)
Adj. EBITDA 15.224 15,5% 24.512 17,7% FH1 22 _ FH1 23
D&A (2562) (2,6%) (4842) (3’5%) m Organic Revenue  EInorganic Revenue
Adj. EBIT 12.662 12,9% 19.670  14,2%
Net Financial Expenses (156) (0,2%) (2.502) (1,8%) Organic
Adj. EBT 12.506 12,7% 17.169  12,4% +23,3% +61,0%
Tax Expenses (4.170) (4,2%) (4.861) (3,5%) ons
Adj. Net Income 8.336 8,5% 12.307 8,9% 5

15,2
FH1 22 FH1 23
m Organic EBITDA adj ®Inorganic EBITDA adj

(1) Full H1 2022 data prepared including 6 months of Gamma and Flexalighting NA despite exact acquisition date (June and May 2022, respectively). (2) Full H1 2023 data prepared including 6 months of Cubo Design, despite exact acquisition 11
date (end of January 2023).



Detailed revenue analysis® - 1/3

Breakdown and bridge by SBA — EUR Min

Furniture Lighting Luxury Contract Kitchen&Systems

+29,4% ¢ Despite the challenging Core HEDF market environment, IDB
recorded a slowdown only in Furniture.

-13,1% +0,6% +32,3% 224
¢ Strong growth for Luxury Contract, thanks to a solid backlog of
56,0 new projects (both refurbishment and new openings).
33,3
29,0
. L . .
200 155 Kitchen&Systems steadily growing.
nl H
FQ2 22FQ2 23 FQ222 FQ223 FQ222 FQ2 23 FQ2 23 FQ222 FQ223 Split by SBA
% of FH1 23 Revenue
+40,8%
-6,4% +0,4% +67,1%
138,4
60,1 98,3 ® Furniture
56,3
. Lighting
, 27,5
m Luxury Contract
143 143 23,9 y

m Kitchen&Systems

FH122 FH1 23 FH122 FH123 FH122 FH1 23 FH1 23 FH1 22 FH1 23

12

(1) Full Q2 and H1 2022 data prepared including, respectively, 3 and 6 months of Gamma and Flexalighting NA despite exact acquisition date (June and May 2022, respectively). Full Q2 and H1 2023 data prepared including respectively, 3 and
6 months of Cubo Design, despite exact acquisition date (end of January 2023).



Detailed revenue analysis® - 2/3

Breakdown and bridge by Channel — EUR Min

Retail Hard Contract Soft Contract

¢ Soft Contract recorded strong organic growth both in Furniture

and Lighting.
+29.4 % ghting
® Hard Contract remains strong thanks to Luxury Contract
0, 0, 0,
+32,1% +32,3 % +12,2% 2a performance..
56,0 ® Growth in Retail mostly due to entrance of Cubo Design.
42,5
32,2 20,0
151 ' 87 97
m T
FQ222 FQ223 FQ2 22 FQ2 23 FQ2 22 FQ2 23 FQ2 22 FQ2 23 Split by Channel
% of FH1 23 Revenue
+40,8%
+32,5 % +67,1% +32,0%
138,4
. .
79,5 983 Retail
60,0 ® Hard Contract
39,9
m Soft Contract
23,9 144 18,9
FH122 FH123 FH122 FH123 FH122 FH123 FH1 22 FH1 23

(1) Full Q2 and H1 2022 data prepared including, respectively, 3 and 6 months of Gamma and Flexalighting NA despite exact acquisition date (June and May 2022, respectively). Full Q2 and H1 2023 data prepared including respectively, 3 and 13
6 months of Cubo Design, despite exact acquisition date (end of January 2023).



Detailed revenue analysis® - 3/3

Breakdown and bridge by Region — EUR MIn

Europe Italy North Greater ROW
(excluding Italy) America China

® Growth in ROW pulled by Middle East, thanks to
+29,4% Furniture and Lighting performance as well as many
new Luxury Contract projects in the area.
+47,6% +16,9% +7,2% -32,6% +106,4% _ _
2,4 ® Europe remains a key market for the Group, with
56,0 sustained growth in all SBAs.
063 ¢ Growth in Italy mostly due to entrance of Cubo Design.
! 19,7
17,8 16,9 :
132 142 49 101
nl s
FQ2 22 FQ2 23 FQ2 22 FQ2 23 FQ2 22FQ2 23 FQ2 22 FQ2 23 FQ2 22 FQ2 23 FQ2 22 FQ2 23 Split by Region
% of FH1 23 Revenue
+40,8%
+59,1% +38,0% +15,2% -22,7% +87,6% 1564 m Europe (excluding Italy)
| |tal
52,8 98,3 Y
35,8
331 ® North America
25,9 oan 279
’ 17,6
9,4 .
5,6 43 Greater China
ROW
FH122 FH123 FH1 22 FH123 FH122 FH1 23 FH122 FH1 23 FH122 FH1 23 FH122 FH123

(1) Full Q2 and H1 2022 data prepared including, respectively, 3 and 6 months of Gamma and Flexalighting NA despite exact acquisition date (June and May 2022, respectively). Full Q2 and H1 2023 data prepared including respectively, 3 and 14
6 months of Cubo Design, despite exact acquisition date (end of January 2023).



Full half-year 2023 key numbers by SBA®: Furniture and Lighting increase investments in

commercial activities, while Luxury Contract benefits from significant revenues growth

Adj. EBITDA Breakdown and bridge by SBA — EUR MIn

Furniture Lighting Luxury Contract Kitchen&Systems Total®
-22,6% -13,9% +683,3% +61,0%
24,5
11,2 15,2
86 45 38 11 o 57 ]
1 | == — I
FH1 22 FH1 23 FH1 22 FH1 23 FH1 22 FH1 23 FH1 23 FH1 22 FH1 23
EUR Min Furniture Luxury Contract Kitchen&Systems Other (3) TOTAL
Revenue 56,3 min 14,3 min 39,9 min 27,5 min 0,4 min 138,4 min
Adj. EBITDA 8,6 min 3,8 min 8,9 min 5,7 min -2,6min } 24,5 min
% Margin 15,4% 26,8% 22,4% 20,9% 17, 7%
(1) Full H1 2023 data prepared including 6 months of Cubo Design, despite exact acquisition date (end of January 2023). (2) Total amount calculated including «Other», as per bottow table. (3) Includes holding costs. 15



Capex remains low (~2% of revenue) and provides for strong cash conversion, temporarily ‘
absorbed by NWC requirements due to Luxury Contract seasonality in cash generation

Net Working Capital - EUR Min Operating Capex - EUR MIn

80,0 H1 22 FY 22 Full FY 22 H123
3,7
25 2,7
1,0
-60,0 |__(5.8) | H122 FY 22 Full FY 22 FH1 23(2)
[ co | e
-80.0 (14,4) (15,8) (17,2) (3.8)
H Trade Receivables H [nventory H Trade Payables Advance payment Net Financial Position - EUR Min
H122 FY 22 Full FY 22 H1 23 H1 22 FY 22 Full FY 22 H1 23
Trade Receivables 26,0 21,8 28,1 32,6 Net bank debt 12.8 (1,4) 30,4 2.4
Inventory 313 24,6 21,4 313 Minorities&: t 38,1 60,8 100,5 63,6
Trade Payables (35,1) (37,4) (46,1) (41,9) norities&earnod ' ' ' '
(29.1) (18.9) (20,6) (18,9) IFRS16 16,9 24,5 31,0 30,8
Other Assets / (Liab.)® (7,6) (5,8) (5,9) (6,9) Others 0,2 0,1 0,1 0,1
NWC (14,4) (15,8) (17,2) (3.8) PFEN 68,0 84,1 162,0 96,9 @

(1) Includes other current assets and liabilities. (2) Full H1 2023 data prepared including 6 months of Cubo Design, despite exact acquisition date (end of January 2023). (3) Includes AUCAP IPO Eur 70min. 16



Full half-year 2023 order Intake®): sustained Luxury Contract intake balances the overall ‘
flattish trend for residential SBAs

YTD Order Intake by SBA - EUR MIn

+6,8% +34,9%
Organic Total

151,7

3 -

FH122 FH123

M Furniture Lighting M Luxury Contract  m Kitchen & Systems

(1) Full H1 2022 data prepared including 6 months of Gamma and Flexalighting NA despite exact acquisition date (June and May 2022, respectively). Full H1 2023 data prepared including 6 months of Cubo Design, despite exact acquisition date 17
(end of January 2023).



2023 Financial calendar: next key dates

. ,,,,,,,,,,,
13 November
. ,,,,,,,,,,,,

Approval of the Interim Financial Information
as of 30 September 2023
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